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TAKING HEART

Giving back with compassion
and a social heart for the community

These three social enterprises are in the business of giving back — even amid tough times. BY VIVIEN ANG

AGIZ is a Singapore-based be-
D spoke giftand experience pro-

vider which is building a busi-
ness-to-business (B2B) marketplace
that connects corporates to products
made by local beneficiaries.

That plan to enable more social en-
terprises (SEs) and social service agen-
cies (SSAs) to go online to gain visibil-
ity had to be tweaked when Covid-19
pandemic broke.

Founder of  the social enterprise,
Tali Goldman, said: “In view of the cur-
rent situation, corporates are faced
with the challenge of keeping their
staff engaged. Hence, we decided to
change tack and help them in this
area. While continuing our original
plan of building a B2B marketplace,
we also quickly pivoted to staff en-
gagement needs of these large com-
panies which had more than 2,000
employees each.”

Dagiz quickly curated the SEs and
SSAs which big corporations, such as
PayPal and Johnson and Johnson,
want to support.

The eight-year-old firm created a
microsite —which was launched on Fri-
day — with the individual company’s
logo and objectives so that multina-
tional corporations (MNCs) can ap-
peal to their staff to support a good
cause with their consumption power.

Dagiz founder and
managing director
Tali Goldman: “Evolving
our business operations
will help keep our

staff employed in this
unprecedented time.”

“As the microsite is customised to
match the social outcomes of the indi-
vidual corporations, the companies
can easily measure their spending
and contribution to the SEs and SSAs.
As the corporations pay for the site
setup and operations, we are not tak-
ing any transactional* fees from the
SEs and SSAs on sale proceeds made
through the site.” said Mrs Goldman,
who is also managing director of the
company. The initiative, Heartgifts,
aims to sell products made by benefi-
ciaries employed by the SSAs and SEs.

“By collating these products under
on roof, curating relevant ones for
Mother’s Day and upcoming festivit-
ies such as Hari Raya, we are helping
MNCs to reach out to their staff and
fulfil their corporate CSR goals as
well,” said Mrs Goldman.

When asked about the challenges
faced, the managing director said that
they had to come up with a project
that was not exorbitant but fully func-
tional within a short span of time.

On the supply side, some -SSAs
were closed, so the variety of
products Dagiz could offer was lim-
ited.

“But we look at challenges as learn-
ing opportunities. So, we did some re-
search on the technological aspect

and business solutions available and
are working with our clients as part-
ners in this journey. We also connec
ted with other SEs that are still in oper-
ation albeit in downsized versions for
their products,” added Mrs Goldman.

The mum of two added that the
situation really tested the company’s
ability to adapt swiftly.

Although the firm'’s business has
been affected — orders have been
either put on hold or cancelled - the
43-year-old said: “We see this as an op
portunity to continue supporting our
community. Evolving our business
operations will help keep our staff em
ployed in this unprecedented time.”

The initiative will continue after
this period.

“This project will only get bigger
and more permanent even as our
lives resume to a new normal.

Whatever efforts we have put in now
will form a stepping stone for our fu-
ture plans,” she said.

Rashi Jaipuriyar, creative head of
Dagiz Pte Ltd, said: “Working with
Dagiz for over a year now, | am proud
to be part of the team and the initiat-
ives it supports — which include Em
powering the Women.

“This is a difficult time for both em-
ployers and employees, and as we
overcome this period, all employers
should strongly focus on finding al-
ternative long-term solutions of keep
ing everyday work going without be-
ing fixated on the standard way of
working in the office. Employers
should also reflect compassion to
their employees who have proven
their talent. Providing financial stabil-
ity and emotional support is essential
for employers now more than ever.”
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